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2016-2017 Bowling Green Men’s Basketball
Marketing Plan 

“Bowling Green Athletics is committed to cultivating champions in academics, sport, and life.  We target excellence in 18 sports; we achieve it as one team”.
BGSU Mission Statement
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Make Chart 7-Year
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Additional Attendance Information
Percent change for single game attendance

	YEAR
	ATTENDANCE
	Change

	2009-2010
	1,709
	

	2010-2011
	1,574
	-7.9%

	2011-2012
	2,157
	37.0%

	2012-2013
	1,992
	-7.6%

	2013-2014
	1,759
	-11.7%

	2014-2015
	2,134
	21.3%

	2015-2016
	2,262
	6.0%


2015-2016 Game Day Breakdown Information 

	Game Type
	Average

	Weekday
	2,403

	-Tuesday
	2,446

	-Wednesday
	2,347

	Weekend
	2,138

	-Friday
	2,189

	-Saturday
	2,244

	-Sunday
	1,450

	Non-Conference
	2,455

	Conference
	1,972

	University Breaks (Winter & Spring)
	1,986


2014-2015 Game Day Breakdown Information 

	Game Type
	Average

	Weekday
	1,771

	-Tuesday
	1,660

	-Wednesday
	1,919

	Weekend
	2,451

	-Saturday
	2,498

	-Sunday
	2,120

	Non-Conference
	1,885

	Conference
	2,299

	University Breaks (Winter & Spring)
	2,107

	Post Season
	1,232


2013-2014 Game Day Breakdown information
	Game Type
	Average

	Weekday
	1,640

	-Monday
	1,378

	-Tuesday
	1,798

	-Wednesday
	1,370

	-Thursday
	2,232

	Weekend
	1,895

	-Friday
	2,419

	-Saturday
	1,548

	-Sunday
	1,937

	Non-Conference
	1,551

	Conference
	1,898

	University Breaks (Winter & Spring)
	1,470


Marketing Goals and Results
· Increase single game average attendance by 15% per game)

· 2015-2016 single game average attendance: 2,262
· Season Tickets Sold: 816 YTD
· Season Tickets Comp.

· Group Tickets Sold:

· Single Game Tickets Sold:

· 2014-2015 single game attendance: 2,134
· Season Tickets Sold: 842
· Season Tickets Comp.

· Group Tickets Sold:

· Single Game Tickets Sold:

· 2013-2014 single game attendance: 1,759

· Season Tickets Sold:

· Season Tickets Comp.

· Group Tickets Sold:

· Single Game Tickets Sold:

· Finish in the Top 2 in single game average attendance for the MAC

· 9th in 2015-2016

· 9th in 2014-2015
· 8th in 2013-2014

· Finish in the Top 175 in National Attendance 

· 189th in the NCAA in 2015-2016

· 200th in the NCAA in 2014-2015

· 232nd in the NCAA in 2013-2014

· Continue to add exciting elements to the games

· Freddie and Frieda Falcon Appearances

· BGSU Cheer Leaders & Dance In Game Elements

· BGSU Athletics Band at more games

· Request More SICSIC Appearances

· BGSUDJ Twitter Handle – Request 

· Pre-Game High Five Tunnel, have Ticket Office try and sell that

· Live National Anthems

· Halftimes will continue to be a mix of various events sold from the ticket office, and marketing groups.

· Focus on our games being a can’t miss event

Program Exposure

Community- 
· Community Focused Events: 

· Who, What, When, and Where are we earning community service hours
· Food Pantry Drive (Collect Canned Goods)
· Hospital visits with sick kids

· Fill-in with Basketball Areas of Focus
· Youth Clinics throughout summer and fall

· Host Youth Basketball Nights

· Camper Reunion Night

· Cancer Awareness Game 

· Fan Communication:

· E-mail newsletter

· Talons Up Times

· Falcon Club E-mails

· Falcon Fanatics / Bleacher Creatures

· Ticketmaster and Falcon Club E-mails

· Hand out flyers to restaurant affiliates 

· Print and TV Advertisements

· University Marketing to handle Selection of events

· Vito’s Box Toppers (Not finalized yet)

· Cincinnati, Toledo, Kent State, Akron
· Run commercials for games

Campus- 
· Advertisement

· Campus Update

· A Frame Signage

· LCD Monitors

· Screech Team Tabling

· Shuttle Bus / Stop Signage
· Campus E-mail 

· Have S/A before classes mention games

· Sign Boards around Campus on Game Day

· Open Practice / Stroh Social

· International Students / SMA

· Dinning Service events

· Team to select the menu one night

· Variation of iron chef / chopped with other head coaches

· On Campus Appearances 

· Game Night With the Falcons

· Residence Hall Visits

· Tailgate Thursday

· Falcon Friday
· Student Union Demonstration 

Youth- 
· Community Events

· When, What, Where

· Youth Clinic
· Community Service

· Junior Falcons

· Reunion Game

· Back at the Stroh 

Social Media- 
· Posts to Facebook, Instagram, Twitter
· Tweet- “Come on down to ________ tonight at ________ to support your _______ take on _________. Tonight’s theme is __________”
· BGAthletics
· Volleyball Account
· Screech Team Account
· Falcon Fanatics
· Facebook- similar to Twitter post but include a photo or additional information about the game and team’s record, ect.
· Instagram- Post image of giveaways/players wearing the gear, ect 
· 5 in 5 – Student Athlete Made and Driven

Cross Promotion-  
· Posters and Schedule cards will be created and distributed

· Some will be saved for Autograph Day

· Potential scheduled and see how to involve team
· Throwing out t-shirts at a hockey, football, or Women’s basketball
· Season ticket delivery

· Initial Idea is to look at this for fans who have season tickets to both sports.

· E-mail newsletter

2016 Home Schedule (All Home Matches are in the Stroh Center)
2015 Home Schedule (All Home Matches are in the Stroh Center)

Sunday, November 8th vs. Notre Dame College (exhibition)
Relay for Life Potential
Saturday, November 14th vs. New Orleans
Greek Challenge
It’s In Us Game

Wednesday, November 18th vs. Cincinnati  

Bill Frack Game
Rally Towels for 4,000

Bill Frack Bobbleheads

Greek Challenge
Res. Life Challenge

Ziggy Point

Not In Our Town Night
Sunday, November 28th vs. Urbana 
Falcon Discount Day
Wednesday, December 2nd vs. UMBC
Meserve Cup
Marching Band Night

Saturday, December 5th vs. Drake
Greek Challenge
Res. Life Challenge

Ziggy Point

Faculty/Staff Day Discount Ticket Day
Saturday, January 2nd vs. Oakland City

Falcon Discount Day
Wednesday, January 6th vs. Miami

Saturday, January 9th vs. Central Michigan


Tuesday, January 19th vs. Toledo


Saturday, January 23rd vs. Kent State

Centennial Game

Harold Anderson Bobbleheads

Tuesday, February 2nd vs. Ball State

Dollar Day
Tuesday, February 9th vs. Akron

Saturday, February 13th vs. Western Michigan

Mascot Reveal at Halftime

Friday, March 4th vs. Buffalo

Senior Night


Needs- 

Season Ticket Delivery Idea

Stroh Social Idea

Warm Up Music

Select Autograph Night

Select Pink Game

Select ZP, GC, and Res. Life for Spring 2016

Falcons Fighting Hunger

Junior Falcon Night

Ticket Office Themes

Maumee, Findlay, Toledo, Bowling Green, Military Appreciation Day, Scout Night, Community Night, Scout Night, Talons Up Times
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